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The Issue Analysis On Ming Ching Businessman Ethic

Lee-Chen Chen

Lecturer Humanities and Science Education Center, National Ilan Institute of Technology

Abstract

We have been the business and market activity in the long time, but the
businessman of monopoly power still maintains the least status .The social hierarchy
had significantly growth since Sung Yuan Dynasty . Especially in Ming Ching time ,
local dealers who had organized and formed in commercial union promoted their
economic scale and political power . When they had linked together with traditionally
reaction system, as well as its officialism, some of Ethic issues happened.

The purpose of this paper was to quantify the above ethic issues and to evaluate
their effects,including the internal positive,internal negative , external positive, and
external negative factors.From the results of this study,which depended on multi-factor
indice,it showed that Ming Ching businessman ethic had good internal ethic
advantages(5 items)relative to weakness condition(3 items),but the external or
uncertain conditions that the threat(4 items)was more than the opportunity(2 items)must
be improved.

KEY WORDS: Ming Ching businessman , ethic issues , multi-factor , quantifying
analysis , external threat factor.
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